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ABOUT IT’S A PENALTY
 

Since its inception in 2014 at the Brazil FIFA World Cup, the It’s a
Penalty Campaign has run successfully during 12 major sporting
events, including the Gold Coast 2018 Commonwealth Games, IOC
Olympics and Paralympics, NFL Super Bowls, FIFA World Cup, and
UEFA European Championships. 

Our Campaigns are fronted by high-profile athletes and actors, and
position each major sporting event as a platform for worldwide
action and change in recognition that abuse, exploitation and human
trafficking are increasing global issues with local impact. Every
campaign is bespoke and contextualised to each major sporting
event and the need in the host country, determined by working in
partnership with sporting governing bodies and local NGOs. 

Each campaign we run reaches an average potential of 180 million
people worldwide, helping them to gain a better understanding of
the issues of human trafficking, abuse and exploitation and the action
they can take. It’s a Penalty, together with our partners, has helped to
prevent thousands of people from being victimised and facilitated the
recovery of 16,977 survivors of sexual exploitation.

Thank you for partnering and supporting the latest
It’s a Penalty Campaign (IAP), ahead of the
Birmingham 2022 Commonwealth Games.
Throughout this document, you will find guidance
about the extent of the Campaign, its activities and
ways to support it. 

Campaign Timeline: 29 JUNE - 31 AUGUST 2022

Commonwealth Games: 28 JULY - 8 AUGUST 2022

https://www.instagram.com/its_apenalty/
https://twitter.com/its_apenalty
https://www.facebook.com/itsapenaltycampaign
https://www.linkedin.com/company/itsapenalty
https://www.linkedin.com/company/itsapenalty


Curb demand for
exploitation &

human trafficking 

Olympic & World
Champion

Usain Bolt Ellie Simmonds
Paralympic &
Commonwealth
Champion

Asha Philip
Olympic, World &
Commonwealth
Champion

Cathy Freeman
Olympic &
Commonwealth
Champion

THE CHANGE WE WANT TO MAKE

SPORTS AMBASSADORS

Kadeen Corbin 
Commonwealth
Champion

Sasha Corbin
Former England Netball
player & Superleague
Champion 

Prevent vulnerable
people from being

victimised 

Help the general public
to know the signs of

abuse, exploitation &
human trafficking 

Increase reporting

Contribute to the
positive legacy of

the Commonwealth
Games in

Birmingham and
throughout the
West Midlands



There are an estimated 100,000 victims of modern slavery
across the UK (Centre for Social Justice, 2020).

The economic and social cost of modern slavery is believed to
be between £3.3 billion and £4.3 billion (Centre for Social Justice,
2020).

West Midlands Police report that there are up to 4,200 victims of
modern slavery in the region and 70% of known cases involve
children (West Midlands Police, 2020).

It is estimated that one in every 150 people in the
Commonwealth is living in conditions of modern slavery
(Commonwealth Human Rights Initiative, 2020).

One third of detected human trafficking victims are children
under the age of 18 (UNODC, 2021). 

Throughout the Commonwealth, children are not adequately
protected against sexual exploitation and abuse, including
human trafficking (It’s a Penalty CommonProtect report, 2022).

The COVID-19 pandemic has amplified socio-economic
inequalities, increasing the pool of potential people who may be
exploited in modern slavery.

THE EXTENT OF THE PROBLEM
Abuse, exploitation and human trafficking is a major issue in the
West Midlands, the UK as a whole, and throughout the
Commonwealth. 

Major sporting events can serve as the impetus for new or
continued cycles of abuse, exploitation, and trafficking.

KEY FACTS



SOCIAL MEDIA LAUNCH: JUNE 29th 2022 

Your digital toolkit contains a folder with your
organisation/company name with all of the assets you need to
get involved in the campaign. This includes the 30 sec video
fronted by our sports ambassadors, social media assets and
copy, relevant hashtags, posters in English, and four other
languages with the signs to look out for and the UK Modern
Slavery & Exploitation Helpline on 08000 121 700.  

WHEN TO POST
Please join us in posting the

campaign video 
(EMBARGOED until JUNE 29th)
and continue to post and use

the campaign assets
throughout the months of

June, July and August!

WE ARE LAUNCHING AN INSTAGRAM FILTER!

We are launching our first ever
Instagram filter! We want to see
your best selfies tagging us to
show the world we stand in
sollidarity against modern
slavery, abuse and exploitation 
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https://www.modernslaveryhelpline.org/
https://www.instagram.com/its_apenalty/
https://twitter.com/its_apenalty
https://www.facebook.com/itsapenaltycampaign
https://www.linkedin.com/company/itsapenalty
https://www.linkedin.com/company/itsapenalty
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HOW TO USE THE IT'S A PENALTY
INSTAGRAM FILTER 

STEP ONE: HEAD OVER TO @ITS_APENALTY
INSTAGRAM ACCOUNT

STEP 3: TAKE A SELFIE
HOLDING YOUR LEFT
HAND UP,POST IT &
TAG US TO SHOW
YOUR SUPPORT! 

STEP TWO: CLICK
ONTO THE 3 STARS
HIGHLIGHTED IN
THE ORANGE CIRCLE
IN THE IMAGE TO
THE LEFT

https://www.instagram.com/its_apenalty/
https://twitter.com/its_apenalty
https://www.facebook.com/itsapenaltycampaign
https://www.linkedin.com/company/itsapenalty
https://www.linkedin.com/company/itsapenalty
https://www.instagram.com/its_apenalty/


Sport has the power to change the world; it unites people all
over the world so that together we can make a difference. We
stand with @its_apenalty

We need to understand the scale and nature of modern slavery
and human trafficking in our countries and communities

One third of detected human trafficking victims are children
under the age of 18 (UNODC, 2021). We stand against human
trafficking, exploitation and abuse with @its_apenalty 

We need to increase awareness about human trafficking,
exploitation and abuse, what to look out for and who to tell
when we spot a sign. That's why we have partnered up with
@its_apenalty 

People need to know how to recognise they may be being
exploited, as well as what help and care is available to survivors.
@its_apenalty 

Human traffickers and organised crime groups are operating
with impunity in many communities, including our own. We
stand with @its_apenalty

Commonwealth-wide cooperation and coordination in fighting
this crime are crucial, given its transnational nature. I stand with
@its_apenalty 

Human trafficking often involves the legitimate services of the
banking system, transportation companies, the hospitality
business and digital social media platforms, including around
major sporting events. The participation and partnership of
these industries in the fight against human trafficking is crucial
@its_apenalty

SUGGESTED SOCIAL MEDIA MESSAGING



May be easily startled, agitated or afraid
Unsure of where they are and lack official
ID
Unable to explain injuries or possessions
Look unkempt or malnourished 
Have unexplained hotel use
Accompanied by a suspicious companion
Children can be dressed up to look older
than they are
Secretive about who they're meeting,
talking to or what they're doing online

A combination of signs may help to identify
human trafficking and exploitation: 

For a full list of signs, visit
itsapenalty.org/knowthesigns

http://itsapenalty.org/knowthesigns


In-flight on British Airways and Emirates Airlines from throughout
July & August 
At the Hilton’s anti-trafficking training to their staff and
management
At the Campaign Launch at Hilton Birmingham Metropole on June
29th 
By Airbnb for anti-trafficking training for hosts
Across Social Media and through media coverage

CLICK HERE TO WATCH & SHARE ON YOUTUBE
 

CLICK HERE TO DOWNLOAD FROM GOOGLE DRIVE

Bespoke 30-second campaign film, featuring high-profile Commonwealth
and world athletes, including Usain Bolt, Ellie Simmonds and Cathy
Freeman, Asha Philip and Sasha and Kadeen Corbin.

The film will be shown:

30s CAMPAIGN FILM 

(EMBARGOED UNTIL JUNE 29th 2022)

https://youtu.be/VIJPm9VEwYA
https://youtu.be/VIJPm9VEwYA
https://drive.google.com/drive/folders/10P2MQq2vLeR_aPlgdyJPEfnAei7E1W7B?usp=sharing


CAMPAIGN MATERIALS 

POSTERS

BUSINESS CARDS

CLICK HERE TO DOWNLOAD FROM GOOGLE DRIVE

https://drive.google.com/drive/folders/10P2MQq2vLeR_aPlgdyJPEfnAei7E1W7B?usp=sharing


International airlines, British Airways and Emirates, will
show the campaign film in-flight throughout the lead-up to
and during the Campaign.

It's a Penalty digital signage will be displayed on check-in
screens Birmingham Airport, and on West Midlands Metro
trams. 

Posters will be displayed in front- and back-of-house areas
in Hilton hotels, and It's a Penalty will participate in Hilton's
anti-trafficking training for their staff and management.

Digital kits - which contain all of the assets - It’s a Penalty
posters in English and 4 other languages with signs and
hotline, list of missing people in the West Midlands, 30-sec
campaign film, social media assets and copy) - will be
distributed throughout the West Midlands.

Working with West Midlands Anti Slavery Network, West
Midlands Violence Reduction Partnership and the Faith
Alliance, campaign posters, business cards and film will
reach communities on-the-ground throughout the West
Midlands - contributing to the legacy across the region.

Working with Missing People to co-create content and
distribute a list of missing people from the West Midlands
online.

Local Airbnb hosts will receive educational materials on how
to spot the signs of human trafficking.

Working with Birmingham City University and the University
of Law, Birmingham to educate young people as part of the
Student Ambassadors Network programme and create
slavery-free campuses across the West Midlands.

KEY CAMPAIGN ACTIVITIES

https://www.google.com/search?client=safari&rls=en&q=missing+people&ie=UTF-8&oe=UTF-8


On Wednesday 29th June from 9-11am, we will launch the
Birmingham Campaign with an event at the Hilton Metropole in

Birmingham. 
 

The event will consist of a breakfast, followed by guest speakers and
two panels: one involving the tourism and hospitality industry and

another on local and grassroots efforts to combat human trafficking.
The purpose of the launch is to promote and publicise the campaign

and key activities, contribute to the positive legacy of the Games,
explore the issues of abuse, exploitation and human trafficking in

Birmingham and across the Commonwealth, and share expertise on
how to address these forms of violence. 



SUPPORTING PARTNERS

PARTICIPATING AIRLINES

FRIENDS

WITH THANKS TO ALL OF OUR
PARTNERS



We very much appreciate your partnership and
welcome your ideas to help push this important
campaign across the West Midlands, the UK and

the Commonwealth to help prevent abuse,
exploitation and human trafficking. 
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If you have any questions about our campaign or digital
communications, please email:

elizabeth.speller@itsapenalty.org
anisa.easterbrook@itspenalty.org

 
For press enquiries, please email: moneypenneypr@gmail.com

https://www.instagram.com/its_apenalty/
https://twitter.com/its_apenalty
https://www.facebook.com/itsapenaltycampaign
https://www.linkedin.com/company/itsapenalty
https://www.linkedin.com/company/itsapenalty

